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NDC: Un;:, 1:::,,:ut uf our br-ciJd 
content :J:r;Jtegy 

FrcH~1 io1.iv·co~t c<:rrier~ to hotel bocking 

agencies to a1r!1nes· dirE,r.l dist:r it;;; tic;n 

cr.annt?;s, effective corpo=·ate travf!l 

prograrns iHH) ;t:€? uavel rn()nt:gement 

companies that enable thP. ;r i.ucc.e~s 

h,)ve long h?d to·-·and wiii continue 

tc -ernbr,3c:e th~, re;~li ,-; of sourcing 

content {fares, fare classes, :;3tes, 

<HrH!nirif:~1. P.tc; frorn rnu!t1p!e ~hanne:s. 

In this ser1se1 NDC: 1:; a c:or.u?~11" 

evolution. net a revolutlon, rnnt,,,nt 
that cnrrnis through NDC standards 

w,!! n.rn.:ra:lv fc,rm Da!'l of 3C:D's overall 

content strategy.._ 

sco··s content strategy !11nges on 

aggregating, prccess:ng ar:d distribLlti:1g 

a vvide varit"?ty of qu;,ility tr~vel cor: tent. 

Our goai :s to maximize cont;~n; 

qu:31i l'y', rutes and the travelei' book,ng 

help customers understand c.,men1· 

ch.;iler:gr~~ i;, content distribution and 

•Nork wirh thern LO mitigate the impacr 

of those chalknges. 

i'.\t the foundation of our cGr1,ent 

;;trategv: rnre 5ysterns th,~ t ,jf,iiV:?r H10. 

right ('Ontent at the right t1rr.e to the 

right peopl,!, .~nd drive the dc:t? from 

those content tra:nsac.tlons lntc thP 

downiine processes and platforms our 

dients' prog!'am, depend on for seamless 

service. support anct duty :::.f care. 

:-) ; , .. ,. ,. 1 l';· , · ···1· ··J ,-- ""ll" 1-· , ,.,.n· ,.., ,.., i,-.. 
t,.....• " • .,"', ; . : - - :.. At. \. : ! :...-. ,..~;- <.J:}/ ~ .. ..-: : ~-:.}. 

~ /, hr··:l f('< 's:, ' ]n cf:<:, , v:,r,Aj.:· 1.$ ,. , ... ,, .... , .,, • .. . , .. n ,-.,U ,,, 

Vi..',U tt.; r~:~~l d L'h~r::- i:)riefng .. V'/<::~l l hidp ·rot.: :.it:1'..i~{~rf(l<i~ tr·:r:~ (t)-:y:piexi·r-v bt~f-:lJ)d 

gr:-~·Ur:ff. 1.t:;~1 <.~t :·t~:-:<:::- f.:=: r:'i:~ {;:-:~ d a :·:(:!!~;.: :·y {:en ti.: rlt .;st:fJ !·:_,;; ~~~i·v:cf: ~l: ~d t: ;;1:.:eif~t 

\,: :·:_:· .. :,·,k i._f!,·,:_.~.· ,.:q· ( l i f_t;,1 t,,,·:. •_:,_ :,_·t.-··.:~, · .. : l:, ';•.:.,;:·:.-_ ,··~ • • :· ~.:.· •• i, .:,',':'': >',J ', , .•• Y~,--;, >,':',· •• ,.·,.· ~< '.,,·J"'.t :, ,; ~~.' :· _. .•.~I''" ,cl•'),.... r., ~"< ,i· . •"" • • .. .-,,_. . ,. .. _. -.. ' .. 
. ~. j ~ .... ,. ~ ~ . ._ - •. ~ .,.. , -. , _ • ,. ~ .. - ~ t :f.:· .. "'.;;. :.:. : :~-:-;< -~. ·1 ·,:t<.:: :.:>! \i_;f ~::n·: 

VVhat is. f\iew Distribution Capabil ity? 
'n simple ter':1s, NOC ,s a set of n;~w l:tchr:ica, ccmmun,ca,ion scandarr!s fer c,stribuling 

air!ine~{ ft:res and 5ervrces. L.aunched by thE: lrHE!rnatlonol Air Transport Asscciaticn (I/~l".t\). 

NOC will give airiinE)S greHer k,xibility to different,ate and se!i their i>roci!;c:t,; vi;i third· 

party I:1[erm1ed:ar:es {like glot:-al distribution svsterr:s .. aggregat.Qrs and travel rr:anagern€~ :~t 

ccrnpar,ies) or direct to co1·,sur-r,ers, 
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The emergence of private 
channel agreements 

some airlines as part of their own 

commercial strategy to recover costs 

distribution option than their own 

an agreement between BCD and 

the airline(s) that specifies what 

the agreement, we also commit to 

working with the airline and our 

an aggregator or others) on NDC 

allow our customers to avoid paying 

surcharges to access the airlines' 

otherwise restricted content, and 

to cont inue booking through BCD as 

t,,::-,, ;-,1,:,st eff,c:;,,~t chJnn~1 ,,f ch,~i,:e:-. 

They also ensure that full servicing, 

data storage, traveler tracking, 

data analytics and full program 

management remain available to 

agreements with Qantas, British 

other airlines to make sure any new 

agreement guarantees access to 

content and protects our customers 

corporate customers-who typically 

provide the airli nes with a higher 

within one ticket, the highest value 

tickets, the most loyal travelers and 
,'r,,'q,,,~:·,; t,,-p(-,;:: !:,;;,,,~<'::::. 

Vi~i .. _it· k qC!''--' --· nc- ,i+·'1nr· ')r' '\1r·}t') , V i (; , . , -> f./ ,, _,, , , i~ J ., . L "- I C , l J ,_ . . _, • 

0 
Improves the traveler experience with a rich variety of booking choices in 

one place, thereby elimiinat ing t he need to search multiple sites to determine 

br::~t r~.:,t,c,n:;. 

...................................................... . -·· 

0 
,. c,,;·; ( :_,.;;:(;,~;,:,.; b;;y "ancillary products" such as airline early boarding, 

preferred seating, special meals and anything else that adds to savings, 

! ,, ,,I j ,,·\· ri!·,l I t·1· (' rl '.J;c:n 'r,t . .-1(),..\ ·:.; rl i:;,,t,.t r ·1p· le I" r' !Y]P "~f) i:, d . ... , . . L, . .. J , . .- . .. J / . •. ,. u , .. -., ,; .. \ .. !Ur-1 . , .. 11 •• 

Changes in d istribution aren't a new phenomenon (see Title of sidebar). ·r,··,at sa=d .. th,ri:':: ::G 

Our strategic ,3pptoach 
()~:' err:;.;hi~.:::.:s :~ en =-r:<:" bt?nt?fit::: ~a the :::.;~ton-:e:: Vie've ~:,:.;avs -;vurr:~ci ~~;.:.;nt~:::- :n r:1 : ... d~:plt? 

;,,.::::"/"i b'{ te-..:0:·::::g:ng relatk:~s.:': :p$ ~v:th 0L:r t0::/:nv[r .. .-gv ;Ja=-tn~:-s. Vl/e.' -:e c0n :n ::ttr::d to 

continuing to source the content tha,t's relevant to our clients' programs - whether that be 

We're investing in technology 

fi'.;n: (~Ds :;::-:d :~c,:~-GC;S ~.c,;;:-;:t::;. \ 1\i',:-'n:: :1!-s.c, l:~:.1:~cf·:i:·:g :-: :~;,../ a;.?_~::~t tf?·::-: :~ok,g(;:,~. that a lk~vv 

..:-ur ~~~2~ts tc cff:-::e-:-:tly ..,,;e-N. b~ok a:=-:-:..~ ~.2?·\,-i':'~ :·::.::::ervJt:cns au e::.:.:-.. ch ;::~ =-:r :$ ·:·hb :-:=.:w 

:.::.:;n-:rr: :t t~d 't__..., '/l}~ri-'in& clc-~~:y •,'i ... ith the Ci [X,z tG i:::~.;r·:rh th~ir ne'.t'I : .... :DC capabd:ti12s as th~v 

-::orr~..: i::r:J::"::2-. 

We're investing in operations 
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in order to ... 

distribution strategy to allow 

differentiated offerings and reduce 

ancillary products and services, to 

differentiate and market beyond a 

distribution costs by applying 

commercial negotiations with 

d:~::;·:bt.t, ,:;,1 ,:o,,,,.,,mi,!·; 
• Increase traveler engagement 

by enabling insight into shopper 

preferences and delivering 

We're focusing on the economics 

economics of the dist ribut ion chain and requiring technology investment and higher 

We're advocating within our industry 

We're educating our partners 

we'll release new funct ionalities in phases, ensuring that we deliver the benefits of NDC to 

;:,tir ,:lir;,,,,::: i,~" :;tr,.,,:tur,?d. p,·:m i,:,r.b) n~;;,,,,,~,. 

NY.'. t,::-dm,-:ili ,.G::·,::·,c:c·,,c<';:tl".'=:' ~t,;nJ<:1d:;. s,;,:iJbi ,ty ~,f t,r::~e st;,:r-.(is ,·d~ (0.,;. the 

ability to re liably handle transaction volume) is generally accepted for any standards 
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functionality required by t he airl ine 

industry and global service providers 

Doing so will require further 

It's important to note that even when 

doesn't guarantee that airlines wi ll 

distribute all content through that 

elected to move away from t raditional 

(agreements that guaranteed parity 

,'<1th cthet chanr,",I,). ·i ;~i, in~:C.':1°<:"?c 

their clear intent to control who gets 

wh;~\ it, th<,· :,_;;,,re. 

certain low fares from traditional 

ongoing airline commercial strategies 

may mean content will not be 

a vital role in enabling t ransparent 

price comparisons, a keystone to any 

<: .::~:·p~:;.r .:tt,:· p:·ograrr:. 1~;: <~ r~~.;u(::J ,,vi::'r~: 

p:...;.::h::";;?. aii ;.:dav~r,;, :tdud:r:i :AL.:.\ en::: 

airline NDC adopters, to make sure 

comparison shopping is enhanced, 

BCD is t?king active steps to ckJver NDC: rontent 

NDC Aggregator booking program 

f)\;:- L:1:-: 1:i:":""1<:rk NC;C a:~:-,;~i?rr:::•:-::: \.VVi:h th~: : .. ~:fth<:r:~.;: (-:rc::up ~:lk1',·v:;:.i ~)u:- Jgf?n~s ·::~) Gfff;r th~: 

:·:::;:,.st ..:,('.:::tpeffec.tlve- ch01:.:€- t0 o:..:r ;.;:lot ~:u:-:t (.:n·:~;·:;. ·: ::~ 0;-0gr~::~ :..:5;;-:g 8'!': Nr:c t:.i:'rt;f:~C: at:(t ~.: ·: 

such as efficiency of booking, servicing capabilities and limitations, billing, data capture and 

we began implementing an initial phase of NDC booking using the approved aggregator in 

GDS NDC programs 

NDC 

Certification 

..... 

........ 

......................... 

TripSource 

·----._ 

Online booking tools (OBTs) 

NDC 

Aggregator 

':,, booking program 

', 

... ...... .. ·· 

/ 

.,, ... __ 

_. ....... ----

GDSNDC 

programs 

...... 

,, 

Online booking 

tools (OBTs) 

·--...... . 

bookings and data to us to ensure wstomers have the appropriate blend of content to suit 
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In summary 

committed to being at the forefront of NDC 

discussions and helping our customers 

NDC, however, is just one area of focus 

within the proliferation of technology 

of change have created a very confusing 

picture right now in the buyer marketplace, 

Multiple channels will co-exist 

but some industry participants w ill continue 

partners' enhanced capability-when it 

meets market needs- while educating our 

TripSource 

NDC Certification 

Flexibility a,nd diversity 

distribution and more customer choice in the 

NDC by integrating with content aggregators 

such as global distribution systems more 

processing and, in most cases, creates 

addi~:-::·:·:al r:05t3. t--.!C·C p:c-v:{i~~ ~,:.:n~:e 

advantages to corporate travel programs, 
but not without cost and not without 

some potef)tial loss of buyer privacy and 

Time will tell 

produced major cost savings for virtual ly 

NDC won't be adopted overnight, and no 

ensuring the interests of corporate buyers, 

and we're placing travelers at the forefront 

as our technology and supplier partners 
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